
Our Magazine Mechanical Specs
The Go-To Publication for Projects,  
Techniques, and Products
Woodcraft Magazine contains at least four projects in each issue geared toward woodworkers 
of all levels, technique stories aimed at teaching readers new skills, and product reviews covering 
the latest, most innovative tools and accessories in the marketplace. 

More Specifically, We Provide…
•	 Clear, step-by-step project plans for the home, outdoor spaces, and workshop
•	 Convenience-Plus Buying Guides featuring all the products needed 
•	 Full-sized and enlargeable patterns for quick and easy construction
•	 Skill-building techniques on finishing, joinery, and other high-interest subjects
•	 Tips, tricks, and task-specific jigs
•	 Shop improvement information to help readers create a 

safe and effective work space 
•	 Reviews of problem-solving woodworking tools and accessories

About Our Editors

Jim Harrold brings nearly three decades of writing and 
woodworking to his post as Editor-in-Chief of Woodcraft 
Magazine. His goal is to help readers grow as woodworkers as 
they build featured projects and try new techniques. Today, he’s 
assembled the shop he’s always wanted and spends his free time 
there making furniture, jewelry boxes, and other items for his 
home and family.

With over 15 years’ experience working for top woodworking 
magazines, Senior Editor Joe Hurst-Wajszczuk blends a passion 
for woodworking with a strong interest in mentoring readers. 
His enthusiasm for hand tools can be seen in his informal 
product reviews. He also teams up with top craftsmen to bring 
fresh ideas and projects into each issue.

A devoted woodworker for over 35 years, Senior Editor Paul 
Anthony’s writing and photographs have appeared in all of the 
major woodworking magazines. He has also written three books 
on the subject, edited a dozen more, and has been featured in 
several instructional videos. In addition to his journalistic duties, 
he has taught woodworking classes at shows around the country 
and at his shop.
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1Make sure type and copy fall within Non-Bleed (Live Image Area) specifications. 
For split layouts (full page and third page vertical) use Non-Bleed specifications for both ad sizes.
Call for other sizes or considerations. 

Ad Size               Bleed1

Width               Height 

        Non-Bleed 
  (Live Image Area)
 Width          Height

Two-Page Spread   16 1⁄4"                    10 3⁄4"    n/a                  n/a

Full Page   8 1⁄4"                      10 3⁄4"                n/a                  n/a
2⁄3 Page Vertical                 n/a    4 1⁄2"                 9 3⁄8"               

1⁄2 Page Horizontal                 n/a    6 7⁄8"                 4 5⁄8"
1⁄3 Page Vertical                 n/a    2 1⁄8"                 9 3⁄8"
1⁄4 Page Vertical                 n/a    3 1⁄8"                 4 5⁄8"
1⁄6 Page Vertical                 n/a    2 1⁄8"                       4 5⁄8"

4" Marketplace                 n/a    4"                     2"

2" Marketplace                 n/a    2 1⁄8"                 1"

11⁄2"Marketplace                 n/a    2 1⁄8"                 1 1⁄2"

1" Marketplace                 n/a    2 1⁄8"                 2"

Proofs
Color: 
Color ads must be accompanied by a Contract Proof 
(high-quality, full-resolution color proof calibrated 
to SWOP specifications) or by a Color Guidance 
Proof (a proof that does not meet some or all of the 
Contract Proof). We are not responsible for accurate 
color reproduction with proofs not meeting these 
guidelines, or for ads delivered electronically and 
without a proof.

Black & White:
High-quality (600 dpi or higher) computer printouts 
for B&W ads without halftone images are acceptable.
	
Label disk with: File names, advertiser name, 
agency name, your name, email, address,  
phone number or attach a business card.

Color Specifications
Submit all files in CMYK format.  
RGB and Lab Color are unacceptable.

File Formats: PDF/X-1a: 2001 (preferred file format), 
Image File Formats: High resolution (at least 300dpi) 
bitmap or vector files. EPS (single file format), TIFF, JPEG.
Applications: Adobe InDesign, Photoshop, Illustrator
Platforms: PC and Macintosh
Media: CD or DVD
Preferred Fonts: Type 1, TrueType or Multiple Master 
(Please include fonts or convert them to art.)

Ads may be delivered electronically by email or FTP.

Scans: Do not size photos up after scanning images; they 
may be sized down.

Set document size to individual page trim size. Set page 
layout as single page.  

Include crop marks for all file formats. Supply screen and 
printer fonts. Send all files needed to print documents.

Additional charges will apply for ads  
created by Woodcraft Magazine.
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